ear Graduates and 
Friends, 


In this second issue of The Affiliate, 
I'd like to take a brief look at the pro- 
gress of the Faculty in the last decade 
and highlight some of the programmes 
that have added a new dimension to 
our Faculty. 


Early in the 1980s, Concordia’s 
Faculty of Commerce and Administra- 
tion offered only a few graduate pro- 
grammes and brought in a mere 
$50,000 of external funding for gradu- 
ate research. As the decade closes, the 
faculty has two additional master’s de- 
grees, a tenfold increase in external re- 
search funding, and double the 
enrolment in most graduate program- 
mes. There has been a leap from 
$50,000 to $500,000 over the past five 
years alone in research funds to 
Concordia’s Commerce and Admini- 
stration Faculty from agencies such as 
NSERC (Natural Sciences & Engineer- 
ing Research Council) and SSHRC 
(Social Sciences & Humanities Research 
Council). The remarkable growth in the 
faculty has helped put Concordia on 
the map of high profile Canadian 
programmes. 


If you take a look at the Administra- 
tive Science Association of Canada and 
at those presenting papers, Concordia 
has been running away with all the 
awards. And if you go across the 
United States and Europe on confer- 
ences and seminars, you find more and 
more Concordia University people who 
are presenting research. Our whole 
profile has changed. 


Has the new emphasis on graduate 
education been at the expense of 
undergraduate teaching? We have been 
careful to not “cannibalize” under- 
graduate education, but rather, we 
maintained it while expanding the 
other. We let those key people who are 
interested in examining undergraduate 
education be on the committees and we 
encouraged them to run with it. 


A new emphasis on graduate 
education began in 1984 and rapidly 
became the faculty’s priority. That’s 
attested to by the proliferation of the 
Ph.D. programme and the Executive 
MBA programme, which is just explod- 
ing - there’s a remarkable waiting list. 


The MBA programme and the Execu- 
tive MBA programme are the polar 
programmes. The M.Sc. comes just at 
the right time. It’s been in the planning 
stage since 1985. 


In expanding graduate studies, the 
Faculty has put into practice one of its 
own disciplines - marketing. Word has 
spread by personal contact too. For 
instance, since 1984 enrolment for the 
Diploma in Institutional Administra- 
tion has more than doubled, now 
reaching 200 students. The increase has 
come, in part at least, from the adminis- 
trative director visiting hospitals, 
schools and government agencies to 
describe the programme. 


Dr. Stephen H. Appelbaum, 
Dean of the Faculty of Commerce and 
Administration. 


Relations with industry have also 
been nourished. Both MBA program- 
mes are constantly in touch with indus- 
try. Presidents and vice-presidents of 
the large organizations in Montréal are 
in the Executive MBA program. In 
other programmes, executives teach 
part-time. 


The curriculum in Concordia’s Com- 
merce and Administration Faculty has 
also paralleled the new era of business 
in Québec. We still train people to go 
and work for General Motors and Sun 
Life and all of those companies, but 
Québec is changing, and this is a very 
entrepreneurial Québec. A lot of the 
graduates - particularly from HEC 
(Hautes Etudes Commerciales) - are 
going into small businesses. We have a 
significant allophone and francophone 
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population, and they too, will be doing 
that. 


A few years ago, the Faculty ad- 
dressed this trend by adding more 
international business components to 
graduate studies, more small business 
components, communication skills and 
computer applications. 


The latest jewel in the Faculty’s crown 
- the M.Sc. in Business Administration - 
was carefully chosen through a market 
survey of business needs. Approved 
recently by Education Minister Claude 
Ryan, the M.Sc. begins in September 
1990. It is the second of its kind in an 
English Canadian university and the 
only one in Québec in English. 


The degree will also be a major feeder 
to Concordia’s Ph.D. in Administration, 
which is a joint program with three 
other universities - McGill, Université 
du Québec a Montréal and Ecole des 
Hautes Etudes Commerciales (affiliated 
with I’Université de Montréal). 


What of the future in the Faculty? 
Sometimes you have to put up the arrét 
sign — at least temporarily. Even 
though there are proposals around for 
an Executive Ph.D., there are no 
immediate plans to create any more 
programmes. 


In closing, I would like to extend a 
personal invitation to all Commerce 
and Administration graduates to return 
for a visit with their Faculty during 
Concordia’s first Homecoming 
Weekend next October 12th and 13th, 
1990. 


ate Concordia 
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The Affiliate is published bi-annually for 
supporters of the Faculty of 
Commerce and Administration. Comments, 
letters and enquiries may be directed to Dr. 
Jerry Rosenblatt, 
Associate Dean, Executive Education and 
External Affairs, in the Faculty. Tel.: (514) 
848-2725. ‘The University’s pang 


Concordia’s Case 
Competition Gets 
Good Marks from 
Judges 

By Diane McPeak 


Long time Concordia Case 
Competition judge, Arthur P. Earle 
says the Concordia-hosted National 
Case Competition for MBA stu- 
dents has not only put Concordia 
on the map nationally, but it has 
also made a contribution to the 
City of Montréal. 


The Former President of the 
Montréal Board of Trade and 
President of the Provincial Cham- 
ber, and former Senior Vice- 
President of Dominion Textile, 
says, “The competition has put 
Concordia on the map in a unique 
way. It has further enhanced the 
credibility of the University, 
because of the professionalism of 
the activity. It also gives some of 
Canada’s business schools a chance 
to show off some of their students 
and programmes. I think that 
Concordia, by launching and 
developing a national competition, 
has done something really positive 
for the city too; Montréal is seen as 
putting a good foot forward.” 


A. P. Earle 


Arthur P. Earle’s career at 
Dominion Textile Inc., Canada’s 
primary textile manufacturer, 
spanned 26 years until his retire- 
ment in June 1988. He has judged 
every Concordia-hosted National 
Case Competition for M.B.A. 
students. He also heads the 21- 
member Conseil de l’aéroport 
international de Montréal, a body 
working toward putting both 
Montréal-area airports under local 
authority. Earle says Concordia’s 


M.B.A. Case Competition sharpens 
two important skills which are 
absolutely crucial in business — 
analytical skills, and competitive 
skills. “The business world is 
incredibly competitive. Students 
learn how to face tough competi- 
tion and they learn how to face dis- 
appointment, because not everyone 
wins. That's reality as well — I 
think all these lessons are very 
positive.” 


Raoul F. Langvee 


Another Case Competition judge, 
and Vice-President of Finance for 
Inter City Papers, Raoul F. 
Langvee, agrees. Langvee, himself 
a Concordia graduate (BCom’76, 
MBA’85) and a Case Competition 
judge for the last three years says, 
“The strength of Concordia com- 
merce programmes and the Case 
Competition is the University’s 
commitment to developing links 
between industry and the academic 
world. I personally am very much 
in favour of it. I think one of 
Concordia’s great attributes is that 
business people are part of their 
Faculty, and in turn students get to 
go out into the business world. It’s 
a real life learning situation. 
Participation in the Case Competi- 
tion also helps to refine students’ 
skills by exposing them to the 
critical appraisal of senior business 
executives.” 


Inter City Papers has often 
invited Concordia professors to 
prepare presentations for their 
management conferences, says 
Langvee. “We have a continuing 
education programme here which 
is affiliated with Concordia 
University for various aspects of 
corporate training. I would say that 
Concordia University has been 
employed more than any other. 
The Faculty is really innovative and 


always on the cutting edge of 
solving new business problems.” 
Both judges have come to the same 
conclusion. Student involvement in 
the business community is a 
definite plus. 


Adds Earle enthusiastically, 
“Another very important factor is 
that the students run it — I think 
it’s one of the finest experiences an 
M.B.A. student can have. Students 
get to meet a lot of people in the 
business community, and a lot of 
people right across the country. 
The competition gives them the 
opportunity to learn how to 
organize something in the real 
world — they also learn how to 
interface with dozens of business 
people they might otherwise never 
meet. Many of the students end up 
finding jobs later because of the 
contacts they make through the 
competition.” “All in all” adds 
Earle, “I think the National Case 
Competition for M.B.A. students 
has done Concordia a lot of good. It 
gives students an opportunity to 
dialogue with business and it gives 
business people a chance to look 
over the cream of the crop. There’s 
no doubt about it — it’s one of 
those ‘win- win’ events.” 


Helping Small 
Business Help Itself 


By Buzz Bourdon 


Small businesses don’t usually 
get a lot of publicity, but the figures 
don’t lie: 30 per cent of Canada’s 
gross national product can be 
credited to small businesses, a 
category to which 97 per cent of 
Canadian companies belong. 


To reflect the importance of this 
growing trend, Concordia’s Faculty 
of Commerce and Administration 
founded the Concordia’s Centre for 
Small Business and Entrepreneurial 
Studies in 1984. Its mission, accord- 
ing to its director, Prof. A.B. 
Ibrahim, is to “develop and con- 
duct both undergraduate and 
graduate level courses designed to 
prepare managers for an entrepre- 
neurial career, to sponsor and 
promote research geared to the 
needs of small businesses, and to 
act as a bridge between entrepre- 
neurs in the business community 
and the academic world, princi- 
pally through conferences and 
seminars.” 


“The concept is very important,” 
Ibrahim says. “Small businesses are 


a field in their own right and need 
their own attention, especially since 
they have a high rate of failure.” 


One of the most popular features 
of the Centre is the Small Business 
Consulting Bureau. The bureau is 
made up of senior graduate 
students and its services have been 
so successful that it is now offering 
advice on bookkeeping, funding 
and planning, market surveys and 
analysis and so on, on a full-time 
basis. 


This year, the Centre is working 
closely with the Montréal Board of 
Trade to establish entrepreneurial 
clinics that will be open to the 
general public. They will provide 
advice in both official languages 
and are due to open soon. 


For more information on the 
services offered by the Small 
Business Consulting Bureau, please 
call Martine Spence at (514) 848- 
2735. 


Seminars 

Develop Business- 
University 
Dialogue 


By Buzz Bourdon 


A little-known Concordia pro- 
gramme is helping to increase the 
University’s profile with the 
business community. Four times a 
month, business executives from a 
wide range of companies gather in 
a Concordia downtown annex to 
take part in the Executive Develop- 
ment Programme. 


Sponsored by the Faculty of 
Commerce and Administration, the 
two-day seminars feature such 
topics as Traffic Management, 
Expert Systems, Incentive Compen- 
sation, Human Resource Informa- 
tion Systems and Financial Infor- 
mation Systems. 


The director and founder of the 
programme, Prof. Jerry Rosenblatt, 
says the seminars have become 
very well-known in business 
circles. They are also held in 
Toronto. 


“The basic objective of the 
programme is to train middle and 
senior level corporate executives 
and government employees on a 
variety of staff and line functions.” 


That’s done, Rosenblatt explains, 
by having the executives brain- 
storm with their seminar leaders, 
who have years of experience to 
pass on. Experiences are exchanged 
and contact made, he says. 


The programme, which dates 
from 1988, has been so successful 
that plans are afoot to increase the 
variety of topics, Rosenblatt says. A 
two-week Executive Summer 
Program is to be offered in 1991, 
where experienced middle and 
senior managers will get to update 
their skills. 


Concordia Introduces New M.Sc. In Administration: 
Graduates Will Answer Need For Specialists 
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by Donna Varrica 


Concordia University has 
launched a new Master of Science 
programme in Administration that 
will produce a new breed of 
specialists, better equipped to deal 
with the growing trend toward 
globalization of world economies. 


The M.Sc. in Administration 
offers graduate degrees in four 
options: Finance, Management, 
Marketing, or Decision Sciences 
and Management Information 
Systems. 


Dean Steven Appelbaum says the 
new programme is designed for 
students preparing for specialized 
careers as investment dealers, 
financial analysts, management 
consultants, marketing researchers, 
and control managers, to name a 
few. 


“Students will become experts in 
specific areas,” he said. “They may 
not receive the general exposure of 
a MBA, but they’Il get much more 
in-depth knowledge of the option 
they’ve chosen.” 


Juan Segovia, the Faculty’s 
Associate Dean of Graduate 
Studies and Research added, “We 
have seen the move toward a 
global economy during the 


Representing the Québec Ministry of Higher Education and Science, Léonce Beaupré, Directeur de 


l'Enseignement et de la recherche universitaire (second from right), joined (from left) the Rector, Patrick 
Kenniff, Faculty of Commerce and Administration Dean, Steven Appelbaum, the Chancellor, Chief 
Justice Alan B. Gold, and Acting Associate Dean, Graduate Studies and Research, Juan Segovia (far 
right) at a reception inaugurating the MSc program in Administration last fall. 


past few years with the Free Trade 
Agreement between the United 
States and Canada, the economic 
grouping of Pacific Rim countries 
in Southeast Asia and Europe 1992. 
If you look at the number of 
specifics that will be needed to 
handle this phenomenon of global 
management, nothing will be more 
needed than specialized knowl- 
edge. We will need this intellectual 
firepower to compete for the 
future.” 


The University of British Colum- 
bia is the only other English- 
language institution to grant a 
similar Master of Science degree in 


Administration. 


The M.Sc. Programme can be 
completed on a full-time or part- 
time basis. Applications are now 
being accepted for September 1990. 
The application deadline for the 
Fall 1990 term is June 30, 1990. 


Information sessions are being 
held regularly at 1550 de 
Maisonneuve Blvd. W., Room 
407-1 at 5:30 p.m. 


Please consult the calendar of 
events for specific dates or call Bill 
Spanos, Administrative Director, 
M.Sc. Program at (514) 848-2711. 


Profile of the Faculty of 
Commerce and Administration 


Dean: Part-time established positions: 

Dr. S.H. Appelbaum 250 

(Ph.D., Ottawa), 

Dean of the Faculty of Commerce Total number of Students: 

and Administration 5,999 

since June 1, 1983. 
Graduate: 

Associate Deans: 379 Full time, 

Dr. A. Rahman 403 Part time. 

(Ph.D., Concordia), 

Administrative Affairs. Undergraduate: 

Dr. J. Rosenblatt 2,217 Full time, 

(Ph.D., Concordia), 2,814 Part time. 

Executive Education and External 

Affairs. 1989-90 Operating Budget: 

Dr. J.J. Segovia $12,220,000 

(Ph.D., Paris, Dauphin), 

Graduate Studies and Research. Contract Research and Grants: 

Associate Professor R.O. Wills $408,098 (1988-89) 

(M.B.A., Windsor), 

Academic Programming and Departments: 

Student Affairs. The Faculty has five departments; 
Accountancy, Decision Sciences 

Total number of Faculty: and Management Information 
Systems, Finance, Management and 

Full-time established positions: Marketing. 

115 


VITAL STATISTICS 


Total enrolment at the University is 25,829: 


* Full-time enrolment is 13,476, (+3.6%). 
* Part-time enrolment is 12,353, (-1.4%). 


There are: 

* 20,179 undergraduate students; 

* 2,569 Master’s and Diploma students; and 
* 407 Doctoral candidates 


Faculty breakdowns (full-and part-time, undergraduate and graduate) are: 
* Arts and Science: 12,382; 
* Commerce and Administration: 5,999; 
* Engineering and Computer Science: 2,531; and 
* Fine Arts: 2,237; 
* Independent students (undergraduate and graduate): total 2,680. 


The Affiliate for supporters of the 
Faculty of Commerce and Administration 
is published by the Faculty in association with the 
Office of University Advancement and the Public Relations Department. 


Faculty Affiliation Programme 


The Faculty Affiliation Programme at Concordia University is designed 
to establish and encourage direct communication between graduates and the 
University’s four faculties. There are three categories of membership: | 


Faculty Supporters......... donors of $100 or more per year 
Faculty Associates ..........donors of $250 or more per year 
Dean’s Circle ..............0.. ..donors of $500 or more per year 


: ou For further information, 
call the Office of University Advancement (514) 848-4856. 


CALENDAR OF EVENTS 
The Faculty of Commerce and 
Administration 


June 19 

Master of Science in Administration 
Information session. Info: Bill Spanos 
(514) 848-2711 


June 18 - 19 (Mtl.) 

June 21 - 22 (Tor.) 

Executive Development Programme: 
Construction Project Management. 
Info: (514) 848-3960. 


June 18 - 19 (Tor.) 
June 21 - 22 (Mtl.) 
Executive Development Programme: 
Networking PC’s Info: (514) 848-3960 


June 30 
Application deadline: 
M.Sc. in Administration, Fall 1990 term 


August 12 - 14 

Global Economic, Strategic and 

Trade Alliances: Implications for 
accounting education, standard 
setting and practice. 3-day conference 
held at Holiday Inn - Crown Plaza, 
Montreal. Info: Mary Mullins (514) 848- 
2759 


September 10 - 11 (Mtl.) 
September 13 - 14 (Tor.) 
Executive Development Programme: 
Incentive Compensation. Info: (514) 
848-3960. 


September 17 - 18 (Mtl.) 
September 19 - 20 (Tor.) 
Executive Development Programme: 
Supervisory Skills for Warehouse 
Managers. Info: (514) 848-3960. 


October 12 - 13 

Alumni Homecoming - Loyola and 
SGW Campus. Info: Leisha LeCouvie 
(514) 848-3815 


Update on the 
Board of Governors 


Loyola graduate, former profes- 
sional football and rugby player, 
real estate developer and invest- 
ment businessman, Founding 
Chairman of the Portage 
Foundation and President of Les 
Amis de la Montagne, Mr. Peter 
Howlett is a new member repre- 
senting the Community-at-large. 
His term ends in 1992. He replaces 
Mme M.J. Drouin. 


October 11 - 12 (Ottawa), 
October 22 - 23 (Mtl.) 
October 25 - 26 (Tor.) 

Exective Development Programme: 
Construction Claims. 

Info: (514) 848-3960. 


October 25 - 26 (Mtl.) 
October 22 - 23 (Tor.) 

Executive Development Programme: 
Comprehensive Workforce Involve- 
ment. Info: (514) 848-3960 


October 29 (Ottawa), 

October 31 (Tor.) 

October 30 (Mtl.) 

Executive Development Programme: 
Human Resource Info Systems. Info: 
(514) 848-3960 


November 12 - 13 (Mtl.) 
November 15 - 16 (Tor.) 
Executive Development Programme: 
Inventory Management. 

Info: (514) 848-3960 


November 19 - 20 (Mtl.) 
November 13 - 14 (Tor.) 
Executive Development Programme: 
Fleet Maintenance. Info: (514) 848-3960 


December 4 (Mtl.) 

December 5 (Ottawa) 
December 6 (Tor.) 

Executive Development Programme: 
Financial Info. Systems. Info: (514) 848- 
3960 


December 17 - 18 (Mtl.) 
December 19 - 20 (Tor.) 
Executive Development Programme: 
Optimizing Warehouse Operations 
Info: (514) 848-3960 


FIRST ANNUAL 
CONCORDIA ALUMNI 


NO MECOMING 


OCTOBER 12-13,1990. : 


To all members of the 
Concordia family, 


I would like to take this opportu- 
nity to invite all alumni, staff, 
faculty and friends of Concordia 
University to a very special week- 
end - Homecoming 1990. On 
October 12th and 13th Concordia 
will be host to an exciting array 
of social and educational reunion 
activities. Please join us at the 
following events. 


Friday, October 12th: 

- Registration 

- Campus Tours 

- Dinner/Dance at the Ritz Carlton 
Hotel 


Saturday, October 13th: 

- Campus Tours 

- Lectures 

- Pre-Game Brunch 

- Homecoming Shrine Bowl 
Football Game (kick-off 1:00 p.m.) 

- Concert in the new Concert Hall 

- The Rector’s (Post-Game) 
Reception 

- The Rector’s 25th Anniversary 
Dinner (for 1964/1965 graduates) 

- The Chancellor’s Dinner 
(for pre-1960 graduates) 

- Concordia’s 15th Anniversary 
Birthday Bash (for everyone) 

- Individual Departmental Reunion 
Dinners 


The Co-op Education Program, 
Communication Studies, Leisure 
Studies and. Athletics are also 
planning activities to coincide with 
Homecoming 1990. So why not 
mark these dates on your calendar 
and order your tickets from the 
Alumni Affairs Office at (514) 848- 
3815. 


“Don’t Miss it - Celebrate it!” 


Yours sincerely, 


ieee 


John E. Economides 
BCom/’41 
Chair, Homecoming 1990 


C.A. EXAM RESULTS: 


ACCOUNTANCY DOES IT AGAIN 


Congratulations to our 1989 
Chartered Accountancy Candidates 
for their fine performance in the 
Uniform Final Examinations (UFE). 
Twenty-two (22) students gradu- 
ated from our Diploma in Account- 
ancy Program in 1989 and wrote 
the UFE for the first time. Nineteen 
of those twenty-two students 
successfully passed the 1989 UFE 
giving Concordia University a pass 
rates for first time writers of 86.4%, 
the highest in the Province of 
Québec. In addition one of our 
graduates, Ms. Joyce Hoeven, 


ranked fifth in Québec and fifteenth 
in Canada. 


The past two years have been 
proud ones for the Accountancy 
Department. In addition to having 
the highest UFE pass rates in 
Québec during 1988 (94.5%) and 
1989 (86.4%), faculty members have 
earned five Best Paper Awards and 
have produced several quality 
publications. Business and Com- 
merce students in Accountancy 
have placed in the top 20 national 
honours list for the past two years. 


PH.D. IN ADMINISTRATION 


PROGRAMME 


The Ph.D. in Administration 
Programme in the Faculty of Com- 
merce and Administration is one of 
the largest Ph.D. Programmes in 
Concordia University with twenty- 
seven candidates currently enroled 
in the programme. Due to the 
extremely high calibre of the thirty- 
five to forty applications received 
each year, admission to the pro- 
gramme is very competitive. 


The first graduate of the Ph.D. 
Programme was in 1983, with an 
additional twelve graduates to 
date. Three recent graduates of the 
Ph.D. programme are: Dr. Kevin 
Leonard, Decision Science and 
M.LS.; Dr. Joseph Ghalbouni, 
Finance and Dr. Harold Star, 
Management (Policy and Strategy). 


Ahmad Wins Commerce and 
Administration Teaching Award 


As a student, Arshad Ahmad had 
certain beefs against university 
teachers. He says some of them 
“didn’t give a damn about students” 
and were more preoccupied with 
their research. “Sometimes I couldn’t 
even understand them verbally, let 
alone the material,” says Ahmad, 
who obtained a BComm at Concor- 
dia as well as a Diploma in Manage- 
ment and an MBA at McGill. “And 
there were others who would just fill 
the board with formulas, one after 
the other, and you were flabber- 
gasted sitting there.” He also had a 
hard time with those who had no 
time for students during office hours 
and had “this air about them that 
made them superhumans.” 


Today, he says he is “definitely 
impressed” that Concordia has been 
emphasizing teaching excellence in 
the last five or six years. But Ahmad, 
who has been lecturing in the 


University’s Finance department 
since 1982, is more than impressed, 
he’s impressive: he won the 1989-90 
Distinguished Teaching Award of 
the Faculty of Commerce and 
Administration. 


Arshad Ahmad 


